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Evaluation

Course Outcomes

Upon successful completion of the course, the student will be able to:

Identify the key issues in understanding innovation management and its impact

Ccol on corporate decision making. L3

CO2 | Examine the different types of innovation and innovation settings. L4
Infer and implement innovation strategies in organisations through corporate

CO3 . L4
foresight.

co4 Inspect sources of competitive advantage for evaluating and selecting proposals La

to meet organisational objectives.

Critically evaluate methods and processes of innovation with the aim to
CO5 | evaluate and resolve issues and situations from the perspective of ethical | L4
behaviour, responsible management and sustainability.

Contribution of Course Outcomes towards achievement of Program Outcomes &
Strength of correlations (3-High, 2-Medium, 1-Low)

PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 | PO11 | PSO1 | PSO2
Col| 3 2 2 - - 3 - - - - 3 3 2
co2| 3 2 2 - - 3 - - - - 3 3 2
COo3| 3 2 2 - - 3 - - - - 3 3 2
CO4 | 3 2 2 - - 3 - - - - 3 3 2
CO5| 3 2 2 - - 3 - - - - 3 3 2
SYLLABUS
Unit Contents Mapped
No. CO

Definitions and Typology: Creativity - measurement — process - techniques
L : . . Cco1

I - Definition of Innovation - Types of innovation (Product, Process and
. ) . X COo2

Organization) — barriers to innovation.

I Intellectual Property: Patents - Copyrights - Trademarks - Geographical 88;
Indications - Legal Aspects. Co4
" Processes and Mechanisms: Models of Innovation - Sources and Transfer of ggg
Innovation - Strategizing for Innovation — technology adoption and diffusion. coa
Y Bottom-of-Pyramid (BOP) Innovations: Nature of BoP markets — Dominant] CO4
Logic — Products and Services for the BOP — Business model innovations. CO5




Contemporary Issues: Managing disruptive innovations — Concepts of Open| CO4

v Innovation and Jugaad Innovation. CO5

Case Study Compulsory. Relevant cases have to be discussed in each unit.

Learning Resources

Text Books:
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2. Prahalad (2004), “The Fortune at the Bottom of the Pyramid”, Wharton School Publishing,
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3. Henry Chesbrough (2005), “Open Innovation”, Harvard Business School Press, Boston.
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